Get it Together Campaign - Branding,
Materials and Mass Media
Introduction
In determining activities to generate massive demand for family planning,
focus on branding of the communication initiative and flagship mass media
campaigns were conducted both at the national and site specific levels. The
overarching umbrella that all the branding and communication activities
come under is called the Get-It-Together (GIT) campaign. Demand
generation activities will enhance family planning service delivery
interventions by creating a demand for and improving approval of FP
services; therefore strengthening the overall impact of the NURHI
program.
General Awareness and Knowledge of Family Planning
In creating awareness and knowledge, high visibility and intense
frequent messages focusing on family planning services and basic
family planning knowledge were ensured. A new logo to signal the
availability of services, billboards, leaflets, television spots,
newspaper and magazine inserts that showed messages that support
family planning use in daily life contexts were promoted. The use of
the social media (Facebook and website) and mobile phones (for text
messaging) was not left out.
Providing more detailed information and positive images of
Family Planning Choices
Following the initial burst of publicity to signal the re-emergence of
family planning choices, NURHI rolled out its longer-term media
products that provided urban audiences with a more thoughtful
discussion of their family planning options and choices. These media
products included on-going radio programming, television series
(involving music, film or reality), and media that allow for greater
participation including questions and answers, competitions and
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personalized advice. Recommendations for suggested types of
programs to reach different audience groups are detailed below.
Tailored Images and Information
The NURHI flagship radio program and television spots were
continued with the promotional spots, community media activities and
outreach, and other customized city based activities. NURHI in
consultation with media partners determined the exact mix of activities
based on priority audience groups, facility readiness, and other factors,
which ensured a maximal synergy of effects.
As the demand program matured, the general promotional approach
was phased out and concentrated effort was focused on specific
audience groups responding to the priority needs and feedback elicited
from audience members.

A market woman in Ibadan looking at a NURHI leaflet ‘Be beautiful’
designed to encourage women on the benefits of family planning
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Step-by-Step Implementation Process
Step 1: Assessing the situation and communication resources
In assessing the family planning situation, NURHI used a number of
methods: focus group discussions to gain a better understanding of
family planning behavior and its determinants; a quantitative survey
based on the (NURHI Baseline Household Survey which was
implemented by Measurement Learning and Evaluation (MLE), was
used and other secondary analysis – the 2008 Nigerian Demographic
and Health Survey (NDHS) and a Family Planning Social Mapping
study to learn about community members' attitudes toward family
planning services and to identify points of entry for social
mobilization activities.
Step 2: Analyze the situation and design a demand generation
strategy
In 2010, NURHI held a participatory design workshop, with
stakeholders from the four initial cities, NURHI partners and a
selected creative agency representatives. The participants at this
workshop analyzed the various research findings and then drafted
the demand generation strategy. The strategy was reviewed,
finalized and adopted.The demand strategy links closely with
NURHI service delivery, advocacy, and public-private partnership
activities. Through a branded media campaign, NURHI directs
individuals and couples to family planning services; social mobilizers
talk with community members about family planning and refer them
for services; the enter-educate radio drama magazine program
features satisfied users discussing family planning, modeling FP use
and promoting services. To improve family planning counseling,
NURHI provided counseling job aids and client materials.
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Step 3: Design & test materials and interventions
'Get it Together' Mass Media Campaign: NURHI worked with an
advertising agency Touchstone to design and place campaign media
materials. NURHI put together a creative brief that guided the
agency to focus on developing a program for 15 – 45 year old women
and 20 – 50 year old men living in slums. The agency created concepts
for a campaign 'brand' that NURHI reviewed and pretested with
audience representatives. “Get it together” and a puzzle logo were
selected along with the tagline “Know, Talk, Go”, meaning know
about family planning, talk with your partner about family planning
and go for family planning services. NURHI worked with the agency
to design, pretest and produce the “Get it Together” radio and
television sports, printed and branded materials.
‘
Get it Together' Entertainment Education Radio Programs:
NURHI and partner ARDA designed, pretested and produced a
three season 5 separate city-based 26-episode weekly radio program
with drama, magazine elements and live call-in. To develop the radio
programs workshops were held to develop the design document and
write stories and treatments. For more information about the radio
design process visit www.toolkit.org
Get it Together' Youth Urban Mobilization: NURHI worked closely
with its partner Centre for Communication Program Nigeria
(CCPN) to develop and implement a 'Get it Together' Youth Urban
Mobilization Strategy, that engages young community based barbers,
tailors, hairdressers and motorcycle delivery people to discuss family
planning with individuals and groups within their communities.
For more information about the Youth Urban Mobilization visit
www.nurhitoolkit.org
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Step 4: Implement and monitor the campaign
NURHI launched the 'Get It Together' campaign in October 2011 in
four cities, with television and radio spots, posters in markets,
clinics, airports, motor parks, and office buildings. FP Providers
were given branded job aids badges, site identifiers, biros, flipcharts
and leaflets Social Mobilizers also received branded and printed. In
early 2012, CCPN and its partner NGOs trained Social Mobilizers
to facilitate radio listening groups, conduct “visibility parades”, key
life events, neighborhood campaigns and refer clients to FPPN
services with “Go Referral Cards”. For more information about the
Social Mobilizers and their activities visit www.nurhitoolkit.org
In February 2012, the four NURHI radio programs began weekly
broadcasts. Each language program includes a serial drama episode,
interviews, music and a weekly quiz plus a live call-in session with a
family planning expert. Listeners can win prizes by answering
weekly questions through text messaging. For more information
about the Radio Program visit www.nurhitoolkit.org
In each city, NURHI employs an Advocacy and Behavior Change
(ABC) Officer who monitors and coordinates mass media radio
program and social mobilization activities through regular meetings
with partners, radio program monitoring, and tracking referrals by
social mobilizers for family planning services. For more information
about the Social Mobilizers and their activities visit www.nurhitoolkit.org.
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Step 5: Evaluate and Re-plan
MLE is tasked with conducting the baseline, midterm and final
evaluation surveys. Their surveys will measure exposure to the 'Get
it together' mass media, radio program, and social mobilization
activities, knowledge and attitudes toward family planning, as well as
contraceptive use. Through this analysis, it is possible to compare
people who have been exposed to the 'Get it Together' campaign
with those who have not to see if they differ on key behaviors and
attitudes.
NURHI Midterm Survey Results (show the link here) showed there
have been substantial increases of 3% to 15% in contraceptive
prevalence rates (CPR) in the four initial cities between baseline and
midterm, a period of less than two years. The data also revealed that
the proportion of women who intend to use family planning
increased by 7.5 to 10.2 percentage points.
After a review of midterm results, activities of the program was
reviewed and refined based on the data.
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‘Get It Together’ Youth Urban Mobilization
Introduction:
The growing body of evidence in the international development
field has repeatedly demonstrated that community members
participation make deep and lasting contributions to their own
health and well-being and to that of others through personal
experience, example and imitation. NURHI was committed to
working within urban community structures (both formal and
informal) to strengthen their capacity to assess and address issues
related to family health, including family planning. To this end, one
of NURHI successes is the community social mobilization strategy.
NURHI's community social mobilizing method enhanced and
strengthened interpersonal communication about family planning in
communities, communication between spouses, discussions during
association/trade groups meetings, neighbourhood campaigns and
community social events. The NURHI social mobilizers are young men
and women between the ages of 18 to 35 years who are potential/ family
planning clients as they are in their prime reproductive years and will
willingly mobilize other potential clients especially among their peers.

A visibility parade by NURHI social mobilizers in Ibadan creating
awareness in readiness for an outreach program
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Engaging Social Mobilizers
The engaging of community members in building a base for mobilization
for collective action through community-based structures increased
family planning access and use in NURHI operational cities. Mobilization
was done in coordination with the private and public health sector
providers; local religious and social leaders and NURHI's flagship media.
Social Mobilization activities strengthened capacity to assess and
addressed issues through increasing knowledge and participation.
Objectives of the Social Mobilizing Strategy
Ÿ Increased correct knowledge on FP, reduce misconceptions
Ÿ Increased male approval and support for FP
Ÿ Effective feedback mechanism for FP issues
Ÿ Enhanced community capacity to access FP
Ÿ Increased community positive perception and acceptance of FP
Ÿ Strengthened referral system

Terms of Reference (TOR) for NURHI Social Mobilizers
Ÿ The mobilizer will distribute BCC materials to target audience

and sites
Ÿ The mobilizer will serve as a referral to link audience with services.
Ÿ The mobilizer will speak about FP during their group or

organization meetings and link with FPPN to support group talks
when needed.
Ÿ The mobilizer will organize drama, song competitions, flash mobs,

visibility parades or other competitions in their local areas in
conjunction with the coordinating NGOs at least once in a quarter.
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Ÿ The mobilizer will find out who in their locality has a key life event

coming up and visit the individuals or families at the time to:
-

Use the forum to promote family planning/child birth
spacing

-

Present the key life events package/souvenirs

Ÿ The mobilizer will initiate discussions around the radio program

and discuss issues that link to their own lives during the radio
listening/discussion group.
Ÿ The mobilizer will address myths and misconceptions using the

FAQ as a handbook for reference
Ÿ The mobilizer will promote positive peer reinforcements,

especially among couples and other users
Ÿ The mobilizer will identify community members willing to share

their experiences as success stories/testimonials and obtain
written consent.
Ÿ The mobilizer will distribute leaflets
Ÿ The mobilizer will participate in social mobilization events in their

community (using face to face/IPC, community outreach, group
discussions)
Ÿ The mobilizer will refer and follow clients to ensure completed

referrals
Ÿ The mobilizer will fill out the KNOW, TALK and GO cards on

referring a client
Ÿ The mobilizer will talk about family planning issues in their weekly

group meeting
Ÿ The mobilizer will participate in a monthly meeting with the

NGO
Ÿ The mobilizer will provide input into the report being compiled by

the NGO
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Social Mobilization events and activities
The NURHI Social Mobilizer participates in the following events:
Ÿ Key life events celebration (naming, wedding, reproduction etc)
Ÿ FP talk at social gatherings
Ÿ Knowledge and visibility parades
Ÿ Community dialogues
Ÿ Door to door campaign

Primary Audience for Social Mobilization Activities
Urban, young sexually active women and men age 18-35 years.
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Step-by-Step Implementation Process of the
NURHI Social Mobilization Strategy
‘Get it Together’ Youth Social Mobilization

Step 1: Design Youth Urban Mobilization Strategy (YUM
Strategy)
This design was developed through a participatory workshop, the
Youth Urban Mobilization Strategy describes plans for community
mobilization including criteria for Social Mobilizers selection, their
roles and responsibilities, the activities they will conduct, how they
will be supervised, the materials and job aids they will require, and
how the strategy will be monitored.
Step 2: Identify and Contract NGOs to Manage Social Mobilization
activities
The strategy calls for recruiting, training, and supervising social
mobilizers in selected slum areas in the NURHI cities. NURHI site
teams identified and selected non-governmental organizations
(NGOs) working in the four initial cities that met the following
criteria: must be a registered corporate body; must have
experience working in family planning and/or other health related
issues; must have a financial system in place; and must be domiciled
in the specific city of engagement to oversee the activities of social
mobilizers. The contract includes supervision and coordination of
identified social mobilizers at the community level.
The roles of the social mobilizers are to promote the NURHI radio
program; facilitate and attend radio listener discussion groups;
conduct key life events celebrations; and refer potential clients to
health facilities.
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Step 3: Design, test and produce social mobilization materials
and tools
To design support materials for use by the social mobilizers, NURHI
held a Media and Materials Development Workshop with stakeholders
and graphic artists. The participants at the workshop designed and
pretested prototype social mobilization materials, identified/coined
local slang for songs and community events, identified equipment
needs, developed “Go referral cards, branded T-shirts face caps, wrist
bands, pens, shopping bags, hijabs, reflective jackets, beach umbrella,
pins and badges. Other materials developed after the workshop were
toolkits for NGOs, 'Be Beautiful', 'Be Successful' for women and men,
and family planning method leaflets, GIT Stickers, and FAQ (show link
and pictures of the highlighted). These materials are available in
Yoruba and Hausa
Guidelines were prepared for the social mobilizers activities. NURHI
also prepared guidelines for social mobilization activities. NURHI
social mobilizers are responsible for knowledge and visibility
parades, key life event celebration, radio listening group guidelines
and referrals for family planning services.
Step 4: Select, Orient and Train Social Mobilizers:
Criteria for Selecting Social Mobilizers
The social mobilizer must live in an urban slum; is an artisan (barbers,
hair stylists, tailors or okada mechanic, and drivers); must be
between the ages of 18 and 35 years of age; and be interested in
volunteering to be a social mobilizer. The four NGOs conducted
orientation for the selected Social Mobilizers. In training the social
mobilizers, NURHI used an orientation guideline which includes
basic family planning information, how to carry out social
mobilization activities described above.
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Step 5: Conduct Social Mobilization activities
NURHI social mobilizers conduct the following activities:
Ÿ Face to Face/Interpersonal communication (IPC): Face to
face or interpersonal communication is a powerful
communication tool. Studies show that many Nigerians seek
health information from their friends and family in their
communities. However, friends and family often don't have
correct information and can spread misconceptions. The
mobilizer engages friends and neigbours one-on-one to provide
correct information about FP to friends, neighbors, families, and
communities using innovative, entertaining and inspiring
methods to motivate them to seek FP services.
Ÿ Group discussion/community dialogues:
Mobilizers can
organize discussions around FP within their own focal and trade
groups in the communities (church, mosque, trade groups).
Resource persons can be invited to the discussions to provide
technical assistance and clarify issues.
Ÿ Knowledge and Visibility parades: Social mobilizers organize
parades at least once every two months, generally before and
during family planning outreach services activities to get the
community's attention. Social Mobilizers sing, drum and dance
wearing branded t-shirts and caps, perform dramas, use
megaphones to talk about family planning, distribute leaflets,
refer potential clients to services using the 'Go Referral Cards'.
Ÿ Key Life Events: Social mobilizers celebrate key life events
such as baby naming, wedding and graduation or freedom
ceremonies with members of their communities. During these
events, a family planning service provider is present to talk
about family planning, entertain and answer question, clarify
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myths and misconceptions, offer counselling and referrals.
During these ceremonies, framed photo of the baby, the
newlyweds or the graduand is given. For more details on Key Life
Events visit www.nurhitoolkit.org.
Ÿ Mobilization for Community Outreach Services: Each LGA

has a monthly and quarterly outreach calendars that is shared
with the NGOs. Two days before and during the outreaches,
social mobilizers conduct visibility parades, neighbourhood
campaigns, distribute flyers and refer potential clients to the
outreach using 'Go Referral Cards'.
Radio listener's groups: Social mobilizers organize radio listening
groups in their localities who listen to the NURHI radio program
and discuss family planning issues using a discussion guide.
Step 6: Monitoring and supervising Social Mobilizers:
In collaboration with NURHI, NGOs monitor the activities of social
mobilizers using a supervision checklist and through their monthly
meetings. Based on the methodology in the NURHI Referral Manual in
determining family planning uptake, the total number of referrals (i.e
potential clients that receive the 'Go Card') against completed
referrals (i.e clients that received FP services) is analysed.
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“Get-It-Together” Radio Drama Series
NURHI in collaboration with its partner African Radio Drama
Association (ARDA) produced weekly radio programs for each of
the five cities that includes an entertaining host, drama, songs,
experts, quizzes, vox pops, user testimonials and live call-in
sessions.
Purpose for the Radio Drama/Live Phone in Program
A key NURHI strategic approach is to “develop interventions for
creating demand for and sustaining use of modern contraceptives
among marginalized urban populations.” Project activities were
designed to empower consumers to consistently use modern family
planning methods by capitalizing on key life events ('freedom'
graduation, marriage, naming ceremonies and Christmas/Eid) as
natural opportunities for discussion and adoption of family planning.
Specifically, NURHI demand creation activities through the Radio
Drama Program is:
Ÿ To educate the audience on benefits of FP
Ÿ To motivate wider acceptance of FP as a normal way of life
Ÿ To demonstrate couples making Family Planning a part of their

life
Ÿ To promote friendly service providers besides doctors
Ÿ To demonstrate wider acceptance of FP

Justification for using Radio as the chosen medium
Radio is the most common and pervasive medium of receiving
information in Nigeria today apart from interpersonal
communication. Radio has the capacity to reach a wide audience
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because it is relatively affordable, accessible, easy to use, and
available in a variety of languages and does not require literacy.
Almost everybody in urban centres, including those in the slums
either owns or has easy access to one. They are portable so people
can have access to radio broadcasts on the go, wherever they are,
whilst going about their normal everyday business. Cell phones,
which have enjoyed constantly increasing reach across most
socioeconomic levels, often have radios in-built, contributing to
increasing access to radio communication. Currently, radio has about
a 60% primetime listenership and over 60% of Nigerians own a
radio (DHS) not inclusive of radio-enabled mobile phones.
Radio enjoys a high level of credibility in Nigeria; with most Nigerians
believing that information heard on radio is factual. It allows for a
variety of communication programming formats and several
opportunities for social marketing of family planning messages.
Although high exposure to radio communication could mean it
becoming background noise, and radio messages can be fleeting with
listeners unable to rewind to hear something again, radio
communication still remains the best choice for target audiences to
be entertained, educated and motivated to adopt FP.
Overall Measureable Objectives
After listening to NURHI radio program the audience will:
Ÿ Have correct information about family planning
Ÿ Know where to access family planning services
Ÿ Talk positively and freely about family planning and methods at the
household (especially with spouse) and at the community level with
peers
Ÿ Both women and men take responsibility for FP
Ÿ Believe FP is a normal life decision that everyone makes
Ÿ Approve of FP and believe others in the community do too
Ÿ Have overall positive perception of FP methods
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Overall Message
The overall message of the NURHI radio program is “planning your
family can help you and your family members achieve a brighter
future”.
Overall Emotion
The overall emotion to be conveyed by the programme should be:
- Love for children and family
- Love and understanding between/within couples
- Pride
- Hope
- Young people ambitious for a better future for themselves and their
family. Perhaps that this younger generation is doing something
new, fashionable and smart by planning and making well thought
out decisions about their future.
Overall Setting for the Five (5) different NURHI cities
(Abuja, Kaduna, Ibadan, Ilorin and Benin)
Yoruba Program: Stories, characters and situations reflect both
Ibadan and Ilorin urban slum settings with extended families living in
proximity, and getting involved in everybody's business. People
living in close housing environments and sharing facilities
Hausa Program: There are two settings within this drama to reflect the
Hausa Urban setting on one hand and a more cosmopolitan setting to
reflect all the other ethnic groups who live together in tenement houses
where basic facilities are shared.
Pidgin Program: The setting is set in a typical shanty settlement
suburb in both Abuja and Benin, with makeshift homes and
impossible to drive into except by motorbike.

104

Number and Duration of each episode
The program is 26 episodes per season and 30 minutes per episode.
Format
It is a three seasons 26-episode program with a serial drama and localized
magazine elements. Two unique drama serial stories were developed
for the Ibadan/Ilorin Program and the Kaduna program. One of the
stories was adapted for FCT and Benin.
1 – Abuja (FCT) and Benin – The broadcast is in Pidgin. It is in a
magazine format with signature tune, friendly host, serial drama and
talk program with comedy (mockumentary) element, testimonials,
vox pop and quiz.
2 – Ibadan and Ilorin – The broadcast is in Yoruba. It is in a magazine
format with signature tune, friendly host, serial drama, music and
comedy (mockumentary) element, testimonials, vox pop and quiz.
3 – Kaduna - The broadcast is in Hausa. It is in a magazine format
with sig tune, friendly host, serial drama, talk and comedy element
(mockumentary), testimonials, vox pop and quiz.

NURHI Radio Program ‘Second Chance’
being advertised at an outreach event
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Audiences
Primary
• Women – urban, married/ unmarried, sexually active, low to
medium education and income (18-35)
Secondary
• Men – urban, sexually active, married/ unmarried, low to
medium education and income (25-50)
• Couples
• Older women
• Religious leaders (in immediate environment)
Exposure to NURHI radio programs:
“Ever listened to NURHI radio program”
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Tertiary
• Service providers, Family Planning Provider Network (FPPN),
Community members, Aunties, other religious leaders etc.
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Step-by-Step Implementation from
formative research to broadcast
The NURHI Entertainment-Education Radio Program:

Step 1: Design the radio program
NURHI and African Radio Drama Association (ARDA) developed the
program in two stages; the design workshop and the story-writing
workshop. The radio design workshop participants included NURHI
staff, family planning experts, stakeholders, writers and community
members from the four initial cities. Based on formative research,
participants agreed on the audiences, format, objectives, messages, and
promotional strategy for the overall program with specific objectives and
messages for each weekly episode. There was one design document
for all four-site specific radio programs.
During the story writing workshop writers, program specialists and
community members developed the drama characters, settings and
stories for each of the cities. Separate stories were needed to cater
for cultural and language differences among cities. After the stories
were completed, the participants also agreed to divide the stories
into 26 episodes. After the workshop these were refined, reviewed
and finalized.
Based on these treatments, artists wrote the scripts that were
reviewed and approved for broadcast by NURHI. The first two
episodes of each city's program were produced and pretested with
audience representatives.
Step 2:
Produce radio program drama and magazine elements with live callin and design support materials.
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After the drama and magazine scripts were finalized, ARDA
produced the radio drama and magazine elements based on the
design document. NURHI developed call-in program host
guidelines for the live call-in portion and oriented the family planning
experts and on air personality who would appear on the program to
talk on how to deal with difficult callers, and familiarize them with
the content outlines for each program.
A listener discussion guideline (click here for the radio listening
group guidelines was developed to help Social Mobilizers facilitate
listening groups in their localities. One month before the radio
program began broadcasts, NURHI oriented the NGOs supporting
social mobilizers on how to use the guidelines.
Step 3:
Broadcast and promote programs and review feedback
In February 2012, NURHI's 26-episode radio magazine drama
(season 1) was launched in all four cities, each program tailored to
the needs of the city. During these months, the program did not
feature a live call-in segment. Due to popular request, NURHI
integrated a live call-in during the second phase, which was
broadcasted from September 2012 to February 2013.
NURHI and CCPN promoted the radio programs through radio spots,
one page flyers, city-specific Facebook pages, weekly bulk SMS
reminders to over 250,000 people, and during all social mobilization
activities. During each radio program, listeners can text in answers to
quiz questions. The announcer reads the winners names and the NGOs
gives the winner a prize pack which may include a 'Get it Together'
T-shirts, caps, brochures, shopping bags, beach umbrellas and other
items.
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CCPN established listener groups in slum areas to listen to and discuss
issues raised on the program. Social mobilizers received radios,
batteries and discussion guides, and were trained to set up and
facilitate listening group discussions.
NURHI Advocacy and Behavior Change Officers in each city listened to the
program every week, to ensure it is broadcast on schedule, and to record
the questions and comments from listeners calling in or sending SMS the
programs. In addition, social mobilizers who facilitated listening groups tore
out the page of discussion questions each week, adding feedback from the
listeners, and submitted to NURHI.
Step 4:
Review, evaluate and redesign subsequent phases of radio program
NURHI provided feedback to ARDA on a regular basis. Also, NURHI held periodic
review meetings and provided feedback to ARDA on a regular basis.
NURHI evaluated the reach and effects of the radio program through the
MLE surveys. Based on midterm findings Benin-city (capital of Edo State) a
NURHI replication city started off in 2013. Consequently, a refined radio
program was designed with the Phase III Radio Programs. The Benin
radio program design was heavier in content and storyline than the initial
phase II design document. Key findings and directions from the midterm
survey including reinforcing all ideational factors for family planning
(knowledge, personal advocacy, approval from government officials and
religious leaders talking about FP; and family size preference) and focusing
on – Beliefs/Attitudes (addressing side effects, myths and
misconceptions); spousal discussion of FP; perceived peer FP use;
perceived peer support for FP and perceived self efficacy. The next radio
program phase emphasized spousal communication, feature satisfied
users, model peer support for FP and strategically addressed
misconceptions. Also, the call-in time was extended.·
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An information and knowledge material

Radio Drama Topic Sequence, Purpose and Content
The following are the topic sequence, purpose
and content for the 26 episodes of NURHI Radio Program:

Episode 1: Introduction of the Radio Program (no message)
Purpose
Ÿ To motivate audiences to listen to the program regularly
Content:
Radio Drama program information time:
Include the days, time and listening station of the program.
If there is any quiz or other interactive activity, explain to the audience
how it will work.
Episode 2: Couple Communication: Communication Strengthens
a Relationship
Purpose
Ÿ To educate that improved communication between partners is
positive for a relationship
Ÿ To motivate audience members to talk to their partners
Why is this an issue?
This is an issue because especially young couples don't discuss issues with
each other. Women talk to woman and men talk to men. Socially they
don't get a chance to observe couples having conversations. Many couples
don't discuss issues with each other perhaps because they are worried
about the other person's potential negative reaction. Sometimes they
simply don't know how to start the conversation. This episode is about
general couple communication (not directly in term of FP).
Content:
Open communication means talking honestly and freely about everything
having to do with a couple, what you want to do, where you will go, what
you'll eat, your ambitions for yourself or your children, decisions about
money, food, health, housing, school, clothes, job, family, relationships
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with others, religion, etc. A couple who makes decisions about these issues
together will have a stronger relationship. (Note: this episode should be
about communicating with your partner in general and not about FP)
How open communication between partners improved your
relationship:
Ÿ Helps to understand what the other person is thinking or their
desires – and when these are better understood there will be
increased love and trust
Ÿ Two can do more than one. If a couple is united in their ambitions
for their family and children, they can achieve more
Ÿ Avoids misunderstandings
Tips on how to talk to your partner
Ÿ Start with non-controversial issues and after trust and openness is
established, then tackle the more challenging issues
Ÿ Practice what you will say
Ÿ Ask questions and invite the other person to share how they feel
Ÿ Listen carefully to answers
Ÿ Show interest in the other person's point of view
Ÿ Appreciate the other person for discussing, listening, sharing
opinions
Episode 3: What is Family Planning
Purpose
Ÿ To educate about the basic facts of what family planning is
Ÿ To motivate audience members to talk about what family planning is
Why is this an issue?
Family Planning has a negative reputation among many Nigerians. Many
have the misconception that Family Planning is all about reducing your
number of children using risky medical interventions that are going to cause
major complications in women such as infertility. They see FP as 'against
religion and culture' and also that FP is not a normal life decision. Traditional
methods have been used for a long time so why change to modern.
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Content:
What family planning is?
Ÿ FP is a way of life; it is a decision taken by an individual, couple , or
a group of people as to when to have children by choice and not
by chance 'healthy fertility'
Ÿ It's an affordable, safe and effective way to have the children when
you want them
Ÿ FP is practiced by respected and responsible people
Ÿ It's a way of life that promotes quality life for entire family
Ÿ Family planning also includes helping couples who may be having
infertility problems have children
Ÿ It's a 'rest' for the mother in between pregnancies
FP is a not different from any of the many essential decisions one makes
over the course of their lives; just as one must decide who to marry,
where to live, where to take your children to school, type of food you
want to eat, family budget.
Improved quality of life means providing an opportunity for all to have:
Ÿ

Better health for all family members

Ÿ

Improved education prospects for children

Ÿ

Share a good relationship and affection between husband and
wife

Ÿ

Adequate accommodation, food, clothing

Ÿ

Possibility of family savings

Ÿ

A more stress-free and peaceful life for men and women, who can
thus stay youthful for longer

There are many choices available for planning the family. Couples can find
out about these choices by listening to this radio program or by visiting
one of the following health providers: Health facilities, Patent medicine
vendors, Pharmacies, Family Planning Provider Network (FPPN) Look
out for a logo [to be determined]
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Episode 4: Benefits of FP in General
Purpose
Ÿ To educate the audience on the benefits of FP
Ÿ To motivate them to discuss the benefits of FP openly
Ÿ To reinforce the concept that FP improves quality of life
Why is this an issue?
When people talk about Family Planning they often don't talk about the
benefits perhaps because they don't know what they are, or they may
simply feel that FP is an unpopular thing to discuss positively in the
community. Many people don't even know someone who is a satisfied FP
user. Thus, people may not link using a Family Planning method with being
able to achieve their aspirations.

Content:
Family planning can improve a couple's quality of life,
Some main benefits of planning your family are:
1. Improved quality of education for your children.
2. Reducing death of women and children: When a woman spaces
birth of her children, it gives her time to recover from the stress
(change in body functioning, meeting the needs of the babyfeeding, changing diaper, washing clothes) of one birth before the
other and gives her time to take care of other children. This
improves health of children.
3. FP prevents unplanned pregnancies and abortion.
4. Reduces stress in men - if they plan their families it will be easier to
cater for the family's needs.
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Episode 5: Modern Family Planning is Safe
Purpose
Ÿ To educate audience on the safety of modern family planning
Why is this an issue?
There are a lot of misconceptions about Family Planning – that it doesn't
work, that it will harm the mother, cause infertility. Side effects of modern
methods are grossly exaggerated and fear outweighs reality. So, women
(and couples) make decisions based on rumours and fear rather than on
information that could help them in their lives.
Content:
There are several modern family planning methods available to women
and men to help them achieve their family goals and aspirations.
Individuals should talk to a service provider to help decide the method that
is best suited to their needs.
Family planning products are safe since they often come with simple
direction for use. Accessing family planning through skilled family planning
providers makes it safe because they guide clients according to directions
for use.
Most of the methods are reversible, i.e. they do not affect the fertility of
women. They can be withdrawn or stopped whenever the couple desires.
Episode 6: Benefit of FP on Quality of Children's Education
Purpose
Ÿ To reinforce that FP improves quality of life, particularly young
people's education
Ÿ To demonstrate how FP affects the young people's education
Why is this an issue?
People do already link family size and improved children's education. It is
therefore important to reinforce this desire in a way that feels achievable
to our intended audience since they aren't planning families yet because of
all the other barriers – wanting large families, not a culture of planning for
the future, believe that somehow be provided for by God/Allah.
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Content:
Ÿ A good life needs to be planned, so plan your family for better

quality

Ÿ Improved quality of life for your family depends on how well you

provide for them (education, quality care and affection, proper
accommodation, nutritious and sufficient food)

Ÿ Some ways that a planned family can benefit children's education

are:

(i)

The possibility that children will be able to go to better
schools and you will be able to train them to any level they
desire to attain, fulfilling the children's aspirations

(ii)

With more resources, you will be more likely to be able to
give all children equal educational opportunities so that
there is unison and thus unity within the family.

(iii)

Allowing for better and more parent involvement in
monitoring children educational performances

(iv)

Families will have the resources to enable their children to
stay in school instead of spending time selling or helping to
bring in income.
The benefit to parents is pride that they have done all they can to give their
children opportunities for a better future.
Episode 7: Role of Men and Women in FP
Purpose
Ÿ To educate men and women about their responsibilities in relation
to FP
Ÿ To demonstrate a man taking responsibility
Why is this an issue?
According to research, everyone sees FP as a woman's responsibility only
to raise the issue in discussion. It is the man's role to decide whether to use
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FP or not. So, one side is supposed to raise the issue, but can't do anything
about it by her self. And a man is not supposed to find out about or raise
Family Planning, but only decide. This leads to lack of joint action.
Content:
Family planning affects everyone in the family, not just the woman, so BOTH
men and women must take responsibility to ensure that they are having
children by choice and not by chance.
Sexually active men and women can take responsibility by:
Ÿ Making joint decisions – both husband and wife's involvement and
actions are needed to plan a family or space births.
Ÿ Talk to their partner about whether they want to have children at
that time or not.
Ÿ Treat their partner with trust: Listen to a partner who wants to talk
about family size or timing of children or possibility of using a family
planning method. Trust that he/she is committed to the relationship
and wants to improve the quality of family's future.
Ÿ Thinking about the future when making important decisions for
today. How many children can you adequately cater for? What
are your hopes for your children's future, etc.
Ÿ Men can give emotional and financial support to women if they
choose to use a family planning method and accompany her to the
clinic.
Ÿ Know the facts about modern Family Planning methods.
Ÿ Go together to talk to a provider.
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Episode 8: FP Provider is Friendly
Purpose
Ÿ To encourage the audience to seek information from friendly FP
providers
Ÿ To inform the audience on where to locate and find friendly FP
providers
Ÿ To demonstrate a friendly provider
Why is this an issue?
There is a perception that Providers don't listen and are too busy to talk to
couples, that FP methods will not be available, that the provider will not keep
a person's information secret. People, especially women, don't know where
they can get FP services (even if they know where to get other services)
Content:
Ÿ FP providers are nurses, community health officers or community
health extension workers.
Ÿ FP providers are reliable because they are trained and know what
they are doing.
Ÿ FP providers are caring, give a warm welcome, and pay attention to
their clients (e.g. asks about her day, her work and commends her
good appearance).
Ÿ FP providers do not reveal secrets, can be trusted and are found at
your nearest hospital or chemist.
Ÿ Follow the logo (Note: to be determined as part of NURHI
Campaign. Here you will describe the new logo) to find the
friendly provider nearest you.
Clients can speak openly and honestly to their provider and should be sure
to ask any questions they may have because the provider will give complete
and correct information and will keep the conversation confidential (i.e. not
tell anyone).
What to expect at a family planning clinic.
Note: NURHI staff should outline the steps of what should happen to a
client at a FP Clinic based on NURHI service provider trainings.
FP providers can be found at:
Ÿ Health facilities
Ÿ Follow the logo described to find a friendly provider
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Episode 9: Family Planning Improves Wife's Life and Saves Lives
Purpose
Ÿ To educate our audience on how family planning improves wife's life
and saves others.
Why is this an issue?
People see pregnancy as a normal process for women, and children as a
blessing. There is a recognition that birth spacing is important, but they
are not making the decisions that will give women that break in between
pregnancies.
Content:
Family planning improves wife's life by ensuring that a woman's body has
enough time to recover from the strains of one pregnancy before
embarking on another. Pregnancy comes with a lot of stress for a woman;
this is because the baby now shares her blood, body fluid and nutrients as
well as energy.
Moving around with the weight of another human being inside of her for
nine months is a burden that is difficult to describe. During delivery, the
woman is said to be between life and death until the baby comes out. She
also loses a lot of blood. This process exerts a lot of pressure on the
women both mentally and physically.
Maternal and child mortality are prevalent among women who have had
too many births because the woman's tissues are already weak and cannot
stand the strain of pregnancy and delivery; thus, both mother and child can
lose their lives in the process. This can be avoided if a couple practices FP.
When a family has a manageable size of children who are properly spaced,
the woman has enough time for herself, and so she feels and also looks
stronger and healthier thus making her look happier and younger.
Family planning can save a man from unnecessary stress that could lead to
untimely death. This is because when a man has the number of children he
can comfortably take care of, he will have greater peace of mind. When his
wife and children are comfortable, he is able to concentrate on his job.
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Episode 10: Community and Religious Leaders
Purpose
·

To demonstrate positive discussion about FP between community
leaders, religious leaders and their followers

Why is this an issue?
There is a perception that some Muslim and Christian religious persons and
community leaders are against modern Family Planning.
Content:
Many community leaders and religious leaders support family planning.
Some direct quotes from texts or major religious leaders are as follows:
Religious and Social leaders can support family planning by:
- Speaking positively about FP in public and private conversations.
- Talking about their own experience of planning their own families (or
experiences from their own families).
- Referring young couples to appropriate health providers for Family
Planning information or services.
Episode 11: Couple Communication: Discussion of When to Have
Children and Spacing
Purpose
Ÿ To motivate spouses to discuss the size of their family
Ÿ To demonstrate the benefits of discussing family size
Why is this an issue?
Many couples don't talk about size of family because it is seen as the man's
role to make the 'decision' rather than a discussion between partners.
Women also fear raising issues related to family planning for fear of the
other person thinking they are cheating.
Content:
Spousal communication on family size will ensure that spouses have an
understanding of the size of their family and agree on the number even
before or after they are married.
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When spouses know the number of children they want to have they can
allocate and plan for the available resources. When planning, think about
expenses of quality education, health care, nutritious food, clothing, etc.
Raising the issue of how many children you want to have with your spouse
shows a commitment to the family's prosperous and quality future and is the
sign of a caring, trusting partner.
For instance, spouses might ask one another how many children they each
would like to have and reach an agreement. This would eliminate the
possibility of trading blame years into the marriage when they would have
gotten more children than they can cope with. Knowing the number of
children they would be having helps couples to prepare for them.
In discussing family size couples should also decide the method of family
planning they want to adopt.
Discussing family size also includes spacing between one child and
another.
When spouses do not agree on the number of children they want to have,
they tend to have more children than they can cater for; this could lead to
their giving out their children as house helps.
A well-planned family can afford to send their children to a school of their
choice, eat well, go where they want and not just settle for what is
available, because they will be able to have a choice.
Episode 12: FP Method: General
Purpose:
Ÿ To educate the audience on the various family planning methods
available
Why is this an issue?
People have many misconceptions about FP and don't know where to get
correct information.
Content:
Ÿ There are different kinds of modern family planning methods that
are safe and reliable.
Ÿ Using modern family planning is a normal life decision
Ÿ They have been extensively tested and are approved by
NAFDAC.
Ÿ There is a method option for everybody.
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The different kinds of safe and effective family planning methods, which help
a couple time their births:
Ÿ Male and female condom
Ÿ Tablets or pills
Ÿ Injections
Ÿ Loop or Coil
Ÿ Implants
Ÿ Tying the tubes
Some methods are temporary (condom, tablets, injections, loop or coil,
implants) and a woman can become pregnant after she stops using the
method. Tying the tubes is permanent.
The modern methods, mentioned above, are much more reliable than
traditional Family Planning methods (such as withdrawal or standard days
method) All these methods are widely available, safe and affordable. They
are available in your community from nurses, health providers, pharmacists,
or doctors :
Ÿ Health facilities, Pharmacies, Patent medicine vendors
Episode 13: FP Service: Infertility Management
Purpose
Ÿ To demonstrate how husband and wife can talk to each other about
desired family size, sex and reproduction
Why is this an issue?
People think family planning only means having fewer children. They don't
realize that family planning also means helping couples have children when
they want them.
Content:
Helping couples have children when they want them is an important part of
family planning and is included in FP services offered.
If a couple is having difficulty conceiving, this may be due to the man or to the
woman.
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Sometimes couples may plan their family but have difficulty getting
pregnant at the desired times. This is called infertility. If the husband and
the wife can have open discussion about the issue and then go to visit a
health provider, that provider may be able to help them overcome their
problems and have children.
Episode 14: Benefits: FP Equals Love and A Healthy Sexual
Relationship
Purpose
Ÿ To educate spouses to adopt FP to improve their sexual
relationship and love for each other
Why is this an issue?
Couples get busy with having and raising children. They forget to pay
attention to their own sexual health or loving relationship with their
partner. Even if they want to space their children, many are nervous to
talk about modern family planning (for all the reasons mentioned
elsewhere in the document). Some couples see family methods as things
that get in the way of sex rather than increasing sexual pleasure or
frequency.
Content: Adoption of FP leads to healthy sexual relationship, which in
turn leads to:
Ÿ Happiness
Ÿ Intimacy
Ÿ Long life
Adoption of FP also does the following:
Reduces the fear of unplanned pregnancy with every sexual relationship.
Increases trust among spouses because they have discussed their wishes
for the family and made decisions based on their commitment to their
relationship and family.
Some women get pregnant easily and this can cause tension between the
couple if one is worried about getting pregnant. With the use of family
planning, this fear is eliminated and the couple can enjoy a more relaxed
sexual relationship.
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If a man and a woman sit down to discuss the issue of Family planning, each
party would feel that they have a stake in the relationship. This breaks
down the barriers that couples often have about discussing the issues
around sex.
Couples who talk about family planning and sexual issues can easily build a
trusting relationship in which each is free to advance opinions that can
enhance their sexual relationship.
Episode 15: How Husbands Can Support FP
Purpose
Ÿ To inform husbands about their responsibilities regarding FP
Ÿ To show a positive example of a responsible man i.e. to demonstrate
a responsible man, talking as a responsible man
Ÿ To encourage husbands to fulfill their responsibilities regarding FP
Why is this an issue?
Men see raising the issue of modern Family Planning as a 'woman's issue'.
He is the decision maker. He is busy with other important things. He
wants to be perceived as successful which is equated with having many
children. He doesn't want to be seen as a man who is controlled by his wife
(if he talks about FP or starts doing 'womanly' things.)
Content:
What are husband's responsibilities?
Ÿ To know the facts about FP
Ÿ To save and provide money for FP
Ÿ To talk with their wives about their family e.g. how many children
they want to have that they can cater for, do they want to space
their children etc.
Ÿ To be open to the discussion topic if his wife raises the issue of FP
Ÿ To support (any needed funds, emotional support, needed
permission) their wives to get the FP methods
Why should he feel proud?
Supporting FP means providing a better life his family
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Benefits of being a responsible husband
Ÿ He will feel less money stress; he will have reserve money in his
pocket
Ÿ He will 'stay young' (not age prematurely as mentioned in the
research)
Ÿ He will have more time for the family and more influence on his
children
Ÿ He will get admiration from his friends and they will see him as the
'sharp man' 'correct bobo' 'main man'.
Note to writers: Some adjectives used to describe husbands that
supported FP from the qualitative research were “exposed”,
“reasonable”, “focused”, “calm” and “cooperative”.
Episode 16: FP Methods: Male and Female Condoms
Purpose
Ÿ To educate the audience about male and female condoms, their
advantages and disadvantages
Why is this an issue?
Audience members have misconceptions about FP methods and don't
know where to go for more information. Main barriers to condom use
are: low sensation and unreliable and fear that if the condom breaks, she
will be accused of infidelity.
Content:
Ÿ Male and female condoms are easy to use, cheap, readily available
and effective.
Ÿ Male and female condoms prevent unwanted pregnancy and
sexually transmitted diseases by stopping direct contact between
the male and female private parts.
Ÿ Male and female condoms must be used correctly for every sexual
intercourse. A health provider can provide information on correct
use.
Ÿ Male and female condoms are available at your nearest hospital
and chemist.
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Ÿ All available male and female condoms in Nigeria are of the best

quality.

Ÿ For more information, contact your nearest health worker.

Advantages
Ÿ Male and female condoms are easy to use, affordable and readily
available.
Ÿ Male and female condoms protect against unwanted pregnancy,
sexually transmitted infections and HIV.
Ÿ Male and female condoms can be used soon after childbirth, whilst
breastfeeding.
Episode 17: Couple Communication: How to Discuss FP with Your
Partner
Purpose
Ÿ To reiterate the benefits of couple communication
Ÿ To demonstrate to couples how to discuss FP issues
Why is this an issue?
Many couples do not talk about planning their families with their partners
because they don't know how to start the conversation. There's a lot of
fear that if you raise the issues at the wrong time or in the wrong way that
your partner will react poorly. And there's pressure that if the issues are
raised appropriately and convincingly, then the discussion will end in a
decision that is mutually beneficial.
Content:
The steps to discussing family planning with a spouse or partner are as
follows:
1. Find out the facts about family planning methods from a trusted source
of information –perhaps a radio program, brochure or from a service
provider.
2. Find a good time to have the discussion – when the other person is
relaxed and happy, perhaps after a favorite meal.
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3. Share that family planning is the way a couple decides how many
children to have, when to have the children and how to space them,
saying that if a couple plans their family, they can have a family size that
they could cater for; this would enable them to send their children to
schools of their choice, and also allow the spouses to have time for
each other. This would in turn improve the bond of love among them.
4. Share ideas for using a family planning method that is right for your
family's needs.
5. Discuss, listen to each other and reach an agreement between both
spouses.
6. Act on your decision.
The benefits of spouses discussing FP issues are
Ÿ Improved relationship between partners.
Ÿ Children will be planned in a way that your family can cater to
their needs and maintain the health and peace of mind of the
woman and the man.
It is often the woman who initiates FP discussions but both men and
women can initiate the conversation.
Episode 18: FP Methods: Injectables
Purpose
Ÿ To educate the audience about injectables
Ÿ To motivate the audience to find out more about injectables
Why is this an issue?
There are many misconceptions about injectables that are often
exaggerated side effects. This is the most popular modern contraceptive
method for women and considered the least risky. If couples had correct
information then they would be more likely to consider injectables a viable
choice for them.
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Content:
Ÿ Family planning injections are given to women for purpose of
preventing pregnancy.
Ÿ There are three kinds of injection. They can be taken every month,

every two months or every three months.

Ÿ Family planning injections work by stopping a woman's body from

releasing an egg every month, and are given by a trained health
worker at your nearest hospital and pharmacy.

Ÿ Family planning injections are safe for breastfeeding mothers and

are effective when taken on time.

Ÿ The injections may cause changes in menstruation. This is normal,

but if you have questions, contact your provider.

Ÿ If you have any questions, go to a health worker.

Episode 19: FP Methods: Tablets (Pills) and Implants
Purpose
Ÿ To educate and inform the audience on family planning tablets and
implant.
Why is this an issue?
There are many misconceptions about the tablet/pill and implants. If
couples had correct information, they would be more likely to consider
tablets/pills and implants.
Content:
Ÿ The pills are small round tablets that are taken every day to prevent
pregnancy.
Ÿ There are 28 or 35 tablets in a card and sometimes all the tables are
white and sometimes there are red and white tablets.
Ÿ There are two types; one for breast-feeding mothers and the other
for non breast-feeding women/mothers.
Ÿ Family planning tablets reduce period pains and work well for
*'sicklers' as well as protecting against some cancers.

127

Ÿ Family planning tablets work when taken correctly and you can get

pregnant as soon as you stop taking pills.

Note to Writer: Please be careful that information about both
methods is presented separately so that the audience does not get them
confused. Consider putting them in separate conversations.
Ÿ

Implants are put in the arm and can prevent pregnancy for either 3
or 5 years, depending on the type of implant a woman chooses.

Ÿ Implants begin to work immediately they are put in the arm and you

can get pregnant as soon as you remove the implant.

Ÿ Services are available at your nearest hospital

Episode 20: How In-laws Can Support FP
Purpose
Ÿ To educate the audience about the roles in-laws can play in FP for

young couples

Ÿ To motivate in-laws to support FP for young couples
Ÿ To demonstrate in-laws who are supportive of modern FP as a normal

life decision

Why is this an issue?
In-laws have a huge influence over a young couple and want the success of
the young couple. While in-laws are known to be strong promoters of
having lots of grand children, sometimes they can be positive towards
couples planning families using modern methods.
Content:
In-laws are influencers of young couples; they are respected, they have
more experience, couples look up to them for help.
Ÿ How can in-laws play a positive role?
Ÿ They can be sympathetic to the young couple knowing the

hardships of having a life without FP (jobless, poor living condition,
children would not get the education they desire)

Ÿ In-laws can sit down with the young couples and talk to them on

how to plan their lives.
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Ÿ Sometimes a daughter-in-law may come to the parents for support

in convincing her husband. In-laws can be supportive to help
convince their son.
Ÿ In-laws may know where couples can access FP.
Ÿ If a young couple is using FP the in-laws can be positive about it.
Why would an in-law support the couple?
Ÿ When in-laws talk to young couples about FP and how to have a

quality life, then the in-laws themselves would have a happier
home and extended family
Ÿ In-laws feel a sense of pride that the couples are living well (happy
couple happier in-laws)
Ÿ If the young couple is practicing FP and have a better quality life,
then the in-laws also would be less burdened by financial difficulties
Episode 21: Couple Communication: Discuss FP Before and After
Marriage
Purpose
Ÿ To reiterate the importance of couple communication before and
during marriage
Ÿ To inspire spouses to adopt an attitude of discussing FP issues
Why is this an issue?
Couples thinking about getting married often don't discuss their
expectations about when they want to have their children and how many.
Also, people think that unmarried people don't or shouldn't have sex – so
correct advice or contraceptives are not easily available.
Content:
It is important for spouses to discuss their goals and aspirations for their
family even before marriage. Coming together to discuss their goals and
aspirations improves their relationship.
Spouses may want to discuss what type of home they will want to live in and
where, what the size of their family should be, and what they plan to do
about their children's education including the kind of school the children
should attend.
Issues about whether the woman should work or stay home to take care of
the family and where to spend their vacations should also be discussed.
129

How and when to start using family planning and if it should be included in
the family budget is also a fundamental issue and a normal life decision.
Discussions like these help couples to know exactly what to expect in a
relationship and marriage, and also gives the family direction. This
enhances mutual trust and reduces external influences and sources of
conflict.
Episode 22: FP and Cost
Purpose
Ÿ To inform the audience that FP services and commodities are
affordable
Why is this an issue?
Most people often assume that Quality FP services are beyond their reach.
Even if the contraceptives are now free from public clinics, people still
need to take time off work, have funds for transportation and perhaps
child care while visiting the health facility. Also, modern family planning is
not seen as a priority in the short term – perhaps not as important as a pair
of shoes or a beer.
Content:
A visit to an FP provider could put their mind at rest. A visit to an FP
provider ensures that you are examined to determine what product is
suitable for you and most appropriate to your family's lifestyle and goals.
For instance the male condom cost as low as N20, while the female
condom can be bought for as low as N50. Other items that costs the same
or less are a beer? A shirt? A soft drink? Snacks? You can also come up with
other comparable but less essential expenditures.
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There are other products that a woman can use to prevent pregnancy for 1,
2 or 3 months or even as long as 3 – 5 years that can be procured for as low
as N800 or less in government hospitals, and in some states may even be
free in certain government hospitals. This is a lot less than the cost of
abortion especially with all the risks involved.
Episode 23: FP Method: IUD – the 'Loop' or 'Coil'
Purpose
Ÿ To educate the audience on the coil or loop method, its advantages
and how it works.
Why is this an issue?
There are many misconceptions about the coil (or loop) If couples had
correct information, they would be more likely to consider coil (or loop).
Content:
Ÿ The coil or loop is a very small family planning method that is put
inside a woman's womb.
Ÿ The coil or loop works by blocking the mouth of the womb
preventing the male and female eggs from meeting.
Ÿ Women using the coil or loop may experience more menstrual
flow for some time but this is normal. If you have any questions or
concerns contact your provider.
Ÿ The coil works for as long as 10 years and can be removed at
anytime pregnancy is desired and fertility returns immediately it is
removed. It is good for breastfeeding mothers and can be used
after childbirth.
Episode 24: Sticking with FP
Purpose
Ÿ To reinforce the benefits of staying with FP
Ÿ To encourage continued and consistent use of FP
Why is this an issue?
Some women start modern family planning methods and then quit. (called
method discontinuation) They often don't go back for the refill or next shot.
The reasons are lack of family support, side effects (linked to poor
counseling), contraceptives not available etc.
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Content:
Sticking to a FP method means using your methods at the right time (ie
tablets are daily, injections every number of months, etc). This takes
commitment on the part of both partners. Commitment means both men
and women taking responsibility for FP by:
1) Talking about the family planning method with your partner, 2) Being
aware of your partners' needs and concerns, 3)Ensuring supplies, financial
resources and the ability to go to the services, 4) Accompanying a partner
to counseling or services.
Sometimes a person might have a question about a method side effect or may
even want to try a different method. Don't wait –go and ask a health provider
immediately for advice on methods. In order for family planning to work –
meaning that you are having children when you want them – it is critical for a
couple to make sure they are always protected from unwanted pregnancy.
Benefits of maintaining use of FP to women/ couple
Ÿ They enjoy regular and continuous sexual relationship with
husband/spouse
Ÿ They experience good health, improved wellbeing (food, clothes,
social events)
Ÿ They follow personal aspirations and dreams (pursuing education,
travelling the world, doing business)
Episode 25: How Friends and Community Can Support FP
Purpose
Ÿ To educate the audience on the positive roles friends/ community
can play in FP for young couples
Ÿ To motivate friends/ community members to support FP for
young couples
Ÿ To demonstrate friends/ community members who are
supportive of FP.
Ÿ

Why is this an issue?
Couples may talk to friends and community members and seek out help.
But sometimes friends and community members are less positive or they
may be spreading rumors.
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Content:
Friends/ Community members have great influence over a young couple
when they approve or disapprove of actions a young couple takes as well as
by the kind of information they share and the attitudes they show towards
the young couple.
How can friends/ community play a positive role?
Ÿ They can ask a young couple what their plans are for their family
size or children's education
Ÿ Friends can talk to the young woman or young man about family
size discussion, how to talk to their spouses about issues important
to them
Ÿ Friends/Community can show a couple where to access correct FP
information or services.
Ÿ If a young couple is using FP the friends/ community can be positive
about it
Ÿ If a friend is a satisfied FP user, then he or she should talk to their
friends about it.
Why would friends/community support the couple?
Ÿ When friends or community support a young couple in family
matters, then the community can feel satisfaction or pride of having
helped someone.
Ÿ When a friend/community member helps a young couple, that
young couple may also help them back some day.
Episode 26: FP is a Normal Life Decision
Purpose
Ÿ To inform and educate the audience that FP can be used to prevent
unplanned pregnancy, abortion, STIs and HIV/AIDS
Content:
Recap of the main messages, methods and advantages of FP covered in the
previous episodes.
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RESEARCH, MONITORING
AND EVALUATION SYSTEM
Implementation Process (From Discovery Phase to End-line Survey
Results)
Researches
Ÿ Formative Research
Ÿ Evaluation Research
Ÿ Program Research

Monitoring System
Theory Application (Ideation)
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Conferences and Publications

